
 Satellite Radio is a valid product.  There is no obvious reason to limit it's 
content to national vs. local content.  Satellite TV is not limited and has not 
made impacts in local markets that are significant enough to eliminate local 
stations.  Satellite Radio is one more competitor in an open market, and to 
discriminate against it would be against the free market economy principles that 
business is based on in the US.  It is too bad that when an industry percieves a 
new competitor, it seeks to clip its wings vs. engage in true market 
competition.  
 


